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SYNOPSIS   

 

OTT Video Buyers: 
Subscriptions & 
Transactions analyzes the 
consumers who purchase 
over-the-top video including 
electronic sell-through 
(EST) purchases, rented 
video downloads, and 
subscription online video 
services.  It details usage 
patterns for video obtained 
through these methods and 
how that video 
complements or substitutes 
for video from other 
sources.  Data are broken 
out by the major providers, 
and the Market Focus 
outlines broad consumer 
segments that consume 
video. 

 

ANALYST INSIGHT   

“Subscription OTT services have already carved out a significant presence in the home and become the key source of video in 
particular viewing scenarios. Data suggest, moreover, that these services have the potential to pave the way for increased usage of 
purchased and rented video downloads.” 

― John Barrett, Director, Consumer Analytics, Parks Associates 
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